Abstract
Introduction
There are strong links between Entrepreneurial activity and economic outcomes such as economic growth and innovation, and creating economic efficiency, creating new jobs, (Shane and Venkataraman, 2000; Oosterberbeek, Praag & Ijsseltein, 2010) . Thus, there has been seen growing attention on entrepreneurship education organized by governmental institutes and universities.
In USA, Office of Entrepreneurship Education (OEE) develops and promotes innovative resources for small business owners and prospective entrepreneurs for 40 years . (https://www.sba.gov/offices/headquarters/oee/about-us) In Europe, According to EC (European Commission) Entrepreneurship is a key competence for lifelong learning, as defined in the 2006 European Framework for Key Competences. The commission states that, they are committed to promoting education for entrepreneurship at all levels, from primary school to university and beyond.( http://ec.europa.eu/enterprise/policies/sme/promoting-entrepreneurship/education-trainingentrepreneurship/index_en.htm). The dominant entrepreneurship education program in secondary school and colleges in the US and Europe is the Junior Achievement Young Enterprises student mini company (SMC) program. In Europe, it is effective in 40 countries and more than 2 million students have participated in the year 2005 
Entrepreneurial Intention
Research on entrepreneurial intentions mainly depends on Ajzen's (1991)theory of planned behaviour(TPB), and Intentions-based models provide practical insight to any planned behaviour (Krueger and Carsrud 1993; Krueger,et.,al.,2000; Gelderen, et.,al., 2008 ; Wu and Li 2011), Entrepreneurial intentions, entrepreneurs' states of mind that direct attention, experience, and action toward a business concept, set the form and direction of organizations at their inception (Bird,1988:442) . Applied to the entrepreneurial context having stronger feeling, and intention on entrepreneurial activity, supports entrepreneurial activity (Kautonen et.al.2013 ) and entrepreneurial intention means someone who is willing to start a new business (Krueger,1998) . Entrepreneurial behaviour has become more and more common, calling for better entrepreneurial skills and abilities for dealing with current challenges and uncertain future (Heionen and Poikkijoki, 2006:81).
Entrepreneurship Education in Turkey
In Turkey entrepreneurship courses are given by Universities and in the coordination of KOSGEB (Republic of Turkey, Small and Medium Enterprises Development Organization) and Turkish Labour Agency. For technology oriented entrepreneurship TUBITAK (The Scientific and Technological Research Council of Turkey) has the authorization of organizing entrepreneurship courses.
In universities this courses are especially designed for last year students of Business Administration as compulsory, for engineering students as elective and takes approximately 40 hours per one semester. KOSGEB Entrepreneurship, includes training and workshop studies of minimum 70 hours (testing of entrepreneurship abilities, business idea exercises and business plan preparation) Applied Entrepreneurship Trainings can be organized by KOSGEB (or other foundations or institutes (universities, ISKUR, Turkish Labour Agency), professional organizations, municipalities etc.) Trainings are arranged for general and specific (young, women, and disadvantageous groups) target groups. TUBITAK mainly focuses on technology oriented start-ups and provides funds from the beginning of establishment till getting patents for developed new products.
Research Method
In this is study interpretive and exploratory approach is used for understanding , the role of entrepreneurship educationnot only by course content , but also other environmental and lecturer based issues-on internationalization intention of entrepreneur candidates. 
Findings
In this study, qualification of the lecturer, course content, location of the institute, classmates, type of the institute were found as basic determinants of entrepreneurship education, which were also effects internationalization intention of new candidates. 
Location

E).
According above data, it is not easy to find out the role of location on internationalization intention of entrepreneurship students. But it is clearly seen that, location affects, entrepreneurial motivation of entrepreneur candidates. Spending time together after course period, helps students to discuss entrepreneurial issues and providing network potential to them. 2008) academic entrepreneurship programs provide higher intention to the audiences for starting their own business in the future. Our study also confirms that, universities which have international students has strong impact on entrepreneurial intention as well as internationalization. Chamber of Commerces because of providing experience of breathing same air with active businessmen or businesswomen, has significant impact on generating entrepreneurial intention. After these interpretations, we can refer to Brockhaus (2001) , in entrepreneurship courses, student profiles are heterogeneous. Different education levels, different demographic structures can be seen in classes. Lans et al (2013) , found that heterogeneity including disciplinary and cultural differences -contributed to learning within the groups but also caused confusion and misunderstandings. Segmentation among audiences is meaningful because of having different learning needs and own characteristics (Ghosh and Bloch, 1994) . According to Rasmussen and Sorheim (2006) , entrepreneurship programme may be generalising too much and contextualizing too little, and added an example "they are paying little attention to the selection and composition of the students". For effective learning, business plan plays crucial role. Focusing on business plan can provide experiential aspects to target audiences, which they will in need for their future's active business life (Timmons,et al.,1987; Hills,1988; Gibb,1997; Henry et.al., 2005 
Type of the Institute
Classmates
D).
Vesper (1998) stated that, business general knowledge, venture general knowledge, opportunity specific knowledge and venture-specific knowledge are knowledge types which entrepreneurs need. for entrepreneurs there are mainly four kind of useful knowledge First two can be provided by academic educators but the sensitive last two, should be given by who has experience in the field and easily provide information about existing markets and production technologies.
Educators can invoke intention models to better understand our students' motivations and intentions, and thus provide better training (Krueger,et.al., 2000b) . Entrepreneurial learning process to be enhanced through the provision of role models (Jack and Anderson,1999:117) . Role models have influencing potential for choosing self-employment as a career (Sherer et al. 1989; Matthews and Moser 1995; Tkachev and Kolvereid,1999) . From this point of view, even having not so much experience in the field, teachers should invite someone to the classes who locally or internationally doing business.
Conclusion
Getting more share from the world trade is always stated as main objective by developing countries .However in Turkey as developing country, 40% of the company owners have primary school graduation and only %2 of SME's are making Turkey's %59,2 of export (http://www.tuik.gov.tr/PreHaberBultenleri.do?id=18521).
Current entrepreneurship educations should provide vision for internationalization. In Turkey, entrepreneurship educations has maximum ten years of past. And it is not easily said that standard methods using during the courses. Some courses are effective some are not.
Normally 70 hours of entrepreneurship educations are given by only one or two lecturers for KOSGEB Entrepreneurship Courses; in universities only one lecturer conducts entrepreneurship courses. But these courses have different modules; as entrepreneurial skills, marketing, production, finance, organization and management and business plan. Because of requiring more specialization, number and variation of lecturers (from academia and field) should be increased.
Interestingly during our interviews most of the people gave strong importance to the location of the institute and type of the institute. Most of the candidates even has primary school graduation has more motivation than the candidates even having undergraduate degree, who had the course far from the city centre. Courses given in Chamber of Commerce's provide strong contribution to the intention of entrepreneur candidates because of seeing active businessmen during break times.
Universities which have international students also provide quite contribution to the vision of entrepreneur candidates. Different languages, different races attract them and this tends to thinking about international businesses.
Courses should be designed for the needs and qualification of entrepreneur candidates. In the first step of entrepreneurship education ,general aspects of entrepreneurship and main business functions should be given with the business plan and Course content should has some international business issues inside. According to motivation and interests of the entrepreneurship candidates ,the second step should contain, details of international business .And this courses should be given by experienced lecturers, in main business areas of the cities.
